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VISION
Advance the Gladstone Region
through the promotion and
development of business,
industry and tourism for the
benefit of our members and the
community.
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PRIORITIES

1
2
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4
5

TOURISM

Firmly establish the Gladstone
Region as part of the Southern
Great Barrier Reef, as a
destination for easy enjoyment of
reef, beach, bush and adventure
experiences.

COMMUNICATION

To focus on adding value to the
Gladstone Region community
and relevance to partners and
members.

ACT COMMERCIALLY

To ensure GAPDL remains
sustainable.

EVENTS

Establish the Gladstone Region
as a recognised destination in the
M.I.C.E market, incorporating a
strong events program.

ECONOMIC DEVELOPMENT
To continue to promote the
Gladstone Region as a place to
invest and develop SME.

GAPDL CORPORATE PARTNERS

A MESSAGE FROM OUR CHAIR
Gladstone Area Promotion and Development
Limited (GAPDL), celebrates our 35th year this year
and we will celebrate this milestone in the last
quarter of the year. GAPDL delivered a substantial
service to the Gladstone Region over the past
year and we recognize the support of various
Australian and State Government departments,
The Gladstone Regional Council, Gladstone Ports
Corporation, Tourism and Events Queensland, major
corporations, businesses, members and individuals
who continue to support us.
The past year has proven itself to be an exciting and
challenging time for GAPDL. We have continued
to see Cruise Ship visits with several larger vessels
pulling into port, we have secured the installation
of 48 new tourism signs around our region pointing
travellers to drop in and see what we have to offer
and showcased our region through attending state
and interstate expos.
GAPDL works with several committees, being the
Destination Tourism Development Group, the Policy
Group and Visitor Information Centre committee. All
volunteer members who sit on these groups work
hard for our region.
Our Communities for Children (CfC) arm has
proven itself to be a much needed commodity in
our region, delivering necessary programs that fit
the age group 0 – 12 years. The CfC is a federally
funded program to deliver positive and sustainable
outcomes for children and families in communities.
The program aim is to develop and facilitate a whole
of community approach to support and enhance
early childhood development and wellbeing.
Our Communities for Children volunteer board and
committee made up of members of our community,
work hard to ensure that funds are spent in areas
of demand. I thank them for their strong fiscal
decisions.
CfC Manager, Wendy Morris and her
assistant Shakira Raymond, run this area with
professionalism.

Financial sustainability as a not for profit business
limited by guarantee is challenging, we rely on
memberships, partnerships, strong board decisions,
experienced personnel, knowledgeable and helpful
volunteers in our Visitor Information Centres and
cruise volunteers, along with following strong
financial principals.
I take this opportunity to thank my volunteer
board, Brent Jordison (Deputy Chair), Sarah
Skinner (Treasurer) Terry Purcell (Secretary) Mark
Spearing, Jeff Moodie, Colin Fort, Rowen Winsor
(Industry Representative) Cr Kahn Goodluck
(Council Representative), along with retired board
volunteers, Ron English and Peter Friel. The board
of volunteers work so hard to deliver for our region
with the strategic approach to cruise growth and
our beautiful back yard here in the Gladstone
Region.
I would also like to express my sincere thanks to
our wonderful staff, Visitor Information Centre
Volunteers and our Cruise Ambassadors. Each and
every one of them are wonderful volunteers and
represent GAPDL so well, without this hard working
group of people we simply could not do what we do.
I thank our CEO, Darryl Branthwaite, for his passion
for our region and his commitment to GAPDL.
Without Darryl’s enthusiasm, commitment and
drive, GAPDL would not be the great community
company it is today.
Going forward the core business of GAPDL
continues to be the operation of our Visitor
Information Centres, partnering to deliver key
marketing messages and outcomes, providing
business opportunities to our members and growth
of tourism and the cruise visits to our wonderful
region.

Leigh Zimmerlie
Chairperson

A MESSAGE FROM OUR CEO
2017/18 has been one of major goal kicking,
with many strategies getting traction reflecting in
excellent visitation, and expenditure growth figures
and our small team has been instrumental in making
that happen.

Our events team have been extremely successful
with not only undertaking 18 events for the year,
but also helping the Gladstone Regional Council
with organising and producing the Gold Coast Titans
vs Manly Sea Eagles NRL game.

With International visitation up by 7.2% to 152,000
and Domestic visitation up by a record 10.2% to
over 2 million, as well as expenditure up a record
9.3% to over $1.1b, the Southern Great Barrier Reef
(SGBR) partnership is certainly paying off across our
region.

Feast on East Markets and the Cruise Ambassador
program has now become the bench mark of cruise
welcomes across Australia, and along with the
partnerships we have with GPC, GRC and TEQ,

Drilling down we see visitation in the Gladstone
Region is up by an amazing 17%, compared to the
previous year.
It’s also been noted by Tourism and Events
Queensland and the Department of Tourism, that
the SGBR has the highest growth of all the Regional
Tourism Organisations in the State, by a whopping
10%.
Our focus these past 12 months have been about
leveraging off the 12 large information signs
installed across the region where people gather,
elevating those experiences within the region which
are heroes along with much more. There are also
a further 48 white on brown tourist signs installed
by TMR across our region driving visitation off the
Bruce Highway.
We have also been gathering content in the form
of photos, video, blogs from our own team and
also utilising those social influencers with amazing
reach, travel writers with incredible following and
influence, and leveraging off projects we collaborate
with other RTO’s or TEQ.
Our team has continued to develop our websites,
consumer and corporate. The consumer aspect for
the www.gladstoneregion.info website has enabled
holiday deals, event listings and blogs. We have
also produced 4 new guides and publications, for
the Gladstone Region, to promote our region. Our
corporate website has also undergone a facelift,
www.gapdl.com.au.

GAPDL have been very successful with the cruise
passenger market spend being the highest of
all surveyed ports across Australia, achieving an
average of $297 per passenger who visits us. We
have greeted over 34,000 passengers and crew so
far and the ROI for our region is amazing.
Our community wellbeing is also being well catered
for with Communities for Children. This past year
they have overseen many programs and projects
helping those who tend to fall through the cracks
and which programs assist those who require it
from parenting programs through to Daddy Day
Care and many other programs supporting the 2-11
year age group and their parents/carers.
All of this promotion, events and welcomes don’t
just happen as many thousands of volunteer hours
are pledged from our cruise ship ambassadors,
through to our long-term ambassadors in our
information centres, plus our board of directors and
all the committees they participate in as well.
A big thank you from me.
A massive thank you to our team and you, our
members and stakeholders, as you are the ones who
help us achieve our goals.
We have an amazing region with so many
experiences and stories to
tell.

Darryl Branthwaite
Chief Executive Officer

BOARD OF DIRECTORS

TREASURER’S REPORT
The Financial Statements reflect an acceptable
overall Operating Surplus of $35,124. However, this
is a decrease of $56,044 compared to the prior year.
This decrease is a reflection of reduced revenue
of $106,135 compared to the prior year which is
mainly attributed to a reduction in membership
renewals. The delivery method was altered for the
2018 year memberships. This change has been
identified as a contributing cause for the lack of
renewal.
Expenditure before tax presented a favourable
reduction in expenses from the prior year by
$50,091. This decrease was attributable to a
continuing cost reduction plan implemented in
the previous financial year. This plan included
reductions in the following:
•
•
•
•

Reducing the fleet of vehicles leased,
A reduction in Printing costs,
A strong focus on staffing numbers and as
staff resigned roles have been combined and
processes streamlined,
Website development costs were reduced.

The Balance Sheet activities saw the equity improve
during year.
• The closing bank balance at 30 June 2018 was
$172,153. This was an increase of $40,456 from
the previous financial year.
• 98.5% of debtors were current at the end of
June 2018 and 99.4% of creditors were current.
These percentages were fairly consistent each
month throughout the year.
• The equity of the organisation has showed
continual improvements. Net assets increased
by $91,168 by the end of June 2017 and by a
further $35,124 by the end of June 2018, leaving
it with a closing balance of $24,187 in surplus.

Leigh Zimmerlie

Brent Jordison

Sarah Skinner

Terry Purcell

Chairperson

Deputy Chairperson

Honorable Treasurer

Honorable Secretary

Mark Spearing

Ron English

Peter Friel

Jeff Moodie

Elected Director

Elected Director

Elected Director

Elected Director

The financial results over the past year, while
showing a decline in revenue, has also shown
reductions in expenses. In the year ahead the cost
reduction plan is still being closely monitored to
ensure the organisation remains sustainable in the
current economic climate. The delivery method
for membership renewal has also been altered to
improve the uptake for the next financial year.

Sarah Skinner
Honorable Treasurer
Our Board of Directors are responsible for
overseeing the strategic direction of the
organisation.
The Board is comprised of 10 volunteers from a
range of business and industry sectors.

Kahn Goodluck

Rowen Winsor

Gladstone Regional
Council Representative

Major Industry
Representative

The Directors are guided by GAPDL’s
constitution, by-laws and policies and for
the duration of their appointment, must be
a financial member or a representative of a
financial members business.

MEET THE TEAM

Karen Euston

Darryl Branthwaite

Dominique Gleixner
Tourism Manager

Communications,
Media and Marketing
Officer

Finance Officer

Angie Jenvey

Brigitte James

Lisa Davies

Susan Gaerth

Chief Executive Officer

Membership and
Bookeasy Officer

Melissa Smith

Agnes Water Visitor
Information Centre
Coordinator

Feast on East Markets,
Cruise and Events
Coordinator

Jenny Jamieson

Miriam Vale Visitor
Information Centre
Coordinator

Jaye Vincent

Events Trainee

Gladstone Visitor
Information Centre
Coordinator

Wendy Morris

Shakira Raymond

Communities for
Children Executive
Officer

Communities for
Children Project
Support Officer

PREVIOUS STAFF

Cassie Warwick

Finance Officer

Amanda Savage

Agnes Water Visitor
Information Centre
Coordinator

TOURISM/DESTINATION MARKETING
The Gladstone Region Destination Tourism Plan and KPI’s initiated by Tourism and Events
Queensland, guide our annual planning and activity for Destination Marketing.
GLADSTONE REGION FAMILS

Find Your Perfect Next - Heron Island

•
•

GAPDL produced a compelling application for Heron
Island Resort and the University of Queensland’s
Heron Island Research Station to be a part of
Tourism and Events Queensland ‘Find Your Perfect
Next’ Campaign which was successful. This gave
GAPDL and Heron Island an opportunity to leverage
the Queensland brand and consumer marketing
programs.

•
•
•
•
•
•
•
•
•

Christine Retschlag – Travel Journalist
Andy Ridley: CEO Citizens of the Great Barrier
Reef
Drive the Great Barrier Reef Influencers
Matt Williams – Content Creation
Bauer Media: Cosmopolitan Magazine Lifestyle
Editor
Sarah Marshall – UK Press Association
Karl Watson – STA Travel
Channel 9 – Today Show
James Vodicka – Content Creation
Best of Travel Group (Germany)
German Diethei: CEO Australia Tours & InStyle
Tours (Germany)

DESTINATION MARKETING (GLADSTONE
REGION)
TripAdvisor
GAPDL have been working with TripAdvisor on
the Gladstone Region destination page – including
updated content, articles, events and new images.
We are currently on track to achieve more than
440,000 impressions and our campaign advertising
is performing better than industry average.
Best of Queensland Experiences
The Best of Queensland Experiences workshop was
held at Gladstone Events Centre (Yaralla) which
invited all tourism operators from the Gladstone
Region to attend and have face time with industry
experts from TEQ, ReviewPro, Trip Advisor and
different social media platforms.
As todays travellers want and expect real, authentic
memorable experiences, Tourism and Events
Queensland (TEQ), in partnership with GAPDL, are
responding to the expectations of today’s guest
through a new and world first program, which will
allow us to implement a consumer driven approach
to deliver our “Best address on earth” promise to
our visitors.

Today Show
The Today Show broadcasted live from the Town of
1770 in September 2017. GAPDL are very thankful
for the generous support from the Gladstone
Regional Council in financially making this huge
opportunity a reality. We would also like to thank
the Gladstone Ports Corporation, Gladstone Airport
Corporation, Discovery Coast Tourism & Commerce
(DCTC) and Stonestreets Coaches for their
contributions.
The following data was provided by DCTC and it
was a direct outcome from the Today Show live
broadcast from the 1770 foreshore:
- 1,353 users visited the (vistagnes1770) website on
the day – 700% increase from the same day last year
- 1770 Liquid Adventures website traffic increased
by 412%
- The ‘How to get here’ page captured 160 users
- The LARC! Tours website had 622 unique users
which was nearly double one month earlier
Overall, The Today Show broadcast was a huge
success and certainly gave the Gladstone Region
exposure on a national level, as every 15 minutes
they had around 300,000 viewers which gives
approximately 1.3 million daily on the NINE network
and another 40% or so on the NINE regional
networks across Australia.

TOURISM/DESTINATION MARKETING
Travel Oz TV
In April 2018, Travel Oz Tv travelled through the
SGBR region to film “Driving the Southern Great
Barrier Reef”. The program aired in June 2017 on
Channel 7 and it highlights Heron Island and the
Discovery Coast.
Pacific Coast Way Signage Program
GAPDL were instrumental in lobbying and facilitating
the installation of 48 signs across the region,
welcoming visitors as well as inviting highway
travellers to exit off the highway to explore the
Gladstone Region.
Consumer marketing collateral that Gladstone
Region is featured in:
•
•
•
•
•
•

Gladstone Region Visitor Map
Agnes Water/Town of 1770 Visitor Map
Gladstone Region Visitor Guide
Gladstone Region Fishing Guide
Great Barrier Reef Drive Guide
Southern Great Barrier Reef Destination Guide

DESTINATION MARKETING (SOUTHERN
GREAT BARRIER REEF)
CONSUMER SHOWS
Caravan and Camping Shows
Melbourne 21-26 February | 49,711 visitors
Sydney 24-29 April | 85,856 visitors
Brisbane 6-11 June | 49,200 visitors
Flight Centre Shows
Melbourne 17-18 February | 27,571 visitors
Sydney 10-11 February | 27,332 visitors
Brisbane 3-4 February | 24,731 visitors
TRADE EXPOS & ACTIVITIES
Australian Tourism Exchange
Tourism Australia’s 39th Annual Tourism Exchange
was held in Adelaide from the 15th – 19th of April
2018 and is Australia’s largest annual travel and
tourism business to business event.

Continued...

The Southern Great Barrier Reef booth with
Dominique Gleixner representing the Gladstone
Region conducted over 80 one on one
appointments, with tourism businesses, wholesalers
and retailers from around the world.
The Gladstone Region had the following operators in
attendance:
• 1770reef Great Barrier Reef Eco Tours (Own
Booth)
• 1770 LARC! Tours (Own Booth)
• Heron Island Resort (Own Booth)
• Sandcastles 1770 Motel & Resort (SGBR Booth Trade Mentee)
• Curtis Ferry Services (SGBR Booth - Trade
Mentee)
Corrobboree
The inaugural Corroboree West event was held in
October on the Gold Coast. Corroboree West is an
Australia-based trade event combining a training
workshop and familiarisation visits for qualified
Aussie Specialist agents from UK, Europe and
the Americas. This event provided a professional
forum for Australian sellers to train those qualified
Aussie Specialist and strengthen specific product
knowledge. Approximately 300 specialists from 8
different countries attended Corroboree West.
Queensland on Tour New Zealand
In May 2018, Queensland on Tour NZ event was held
in Auckland. The SGBR met with over 50 product
managers and travel agents to help sell and promote
new and mature product across the region with an
objective to keep increasing the awareness of the
SGBR as a destination.

TOURISM/DESTINATION MARKETING

Continued...

2017 German Trade Mission

INDUSTRY DEVELOPMENT

In December 2017, SGBR sent representation to
attend a Sales Mission in Germany with the key
objectives to:

Digital Mentoring and Online Assessment

•
•
•

Continue to support growth of the destination
and mature trade ready operators in the major
international market of Germany.
Demonstrate destination and operator
commitment to German and Western markets.
Investigate opportunities for SGBR product
inclusion in brochures, training, and marketing
activities. - Continue strengthening relationships
with key stakeholders.

The Gladstone Region operators:
•
•
•
•
•

1770reef Great Barrier Reef Eco Tours
1770 LARC! Tours
Sandcastles 1770 Motel and Resort
Mercure Gladstone
Heron Island Resort

Sydney Sales Mission
The three regions of Gladstone, Capricorn and
Bundaberg again partnered to promote the
Southern Great Barrier Reef destination to Sydney
ITO’s (Inbound Tour Operators). A delegate as well
as tourism operators new to trade, had a very
successful 3 days with appointments held with
Goway Travel, All Pacific Travel Concept (APTC), ATS
Pacific, Pan Pacific Travel, Pacific Destinations and
Tourism Australia.
SGBR RTO’s have been conducting important annual
tourism sales calls and training meetings with key
Sydney international partners for 7 years now,
resulting in strong relationships and understanding
of our destination and key tourism operators. This
forms only part of our operator mentoring strategy
which also includes one on one mentoring programs
critical to growing operator’s contracts with ITO’s,
Wholesalers and Retail Agents across the globe.

One of our six destination priorities in the Gladstone
Region Destination Tourism Plan is “Embrace a
strategic approach to marketing of the Gladstone
Region to maximise investment”. An enabler of
success is providing the opportunity for local
operators to have access to digital mentoring
programs.
This program delivered 15 x one on one customised
coaching sessions based on an online assessment
that was completed on their business. The one on
one mentoring sessions were very well received
as the sessions were performed in the operators
place of business. This provided a great opportunity
for the trainer to show the operator, in their own
office, on their own social media channels, how to
interact with customers and improve their business
distribution.
Trade Ready Mentoring (Domestic and
International)
A personalised one on one approach with 5 hand
selected operators identified as key product
required for growth in domestic and international
trade for the Gladstone Region.
Trade Ready Domestic and International mentoring
has continued to support the development of new
product and experiences available for purchase in
a variety of distribution channels that encourage
greater capacity of visitors, increased length of stay
and dispersion of tourist dollars throughout the
region.
From the success of the previous year’s mentoring
programs, we focused on educating the operator in
how to convert the promotion of their products and
the destination into commercial reality.

DIGITAL MARKETING
GLADSTONE REGION

SOUTHERN GREAT BARRIER REEF

FACEBOOK
8,206 followers | Increase of 1,860 followers

FACEBOOK
25,323 followers | Increase of 4,107 followers

TWITTER
805 followers | Increase of 123 followers

INSTAGRAM
20,042 followers | Increase of 7,792 followers

INSTAGRAM
5,858 followers | Increase of 1,279 followers

WEBSITE - SouthernGreatBarrierReef.com.au
56,578 unique visitors | new site launched Oct 2017

FACEBOOK (CORPORATE)
1,882 followers | Increase of 278 followers

2017/18 Content Creation Project
12 blog posts | 6 videos | 30 destination images

Website - GladstoneRegion.info
101,956 sessions | 243, 478 page views

VISITOR INFORMATION CENTRES

COMMUNITIES FOR CHILDREN

GAPDL values the commitment of local residents
volunteering their time to be Ambassadors for the
region. Not only do these wonderful people provide
information to locals and visitors, they also ensure
the smooth running of the Visitor Information
Centres.

The GAPDL Communities for Children (CfC) project
continues to increase its profile in the Gladstone
Region reflected in program attendance and social
media statistics. By utilising evidence-based
programs in conjunction with take home resources,
CfC and its Community Partners are able to support
parents and carers to provide children with the best
possible chance of a strong future.

2017-18 Volunteer Ambassadors
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Alan Brown
Alison Kelly
Amanda Kavanagh
Annette Felix
Barbara O’Keefe
Ben Felix
Beth Sharpe
Carolyn Armstrong
Carolyn Hart
Chris Hodgson
Colleen Dillon
Deb Zollner
Dianne Kelly
Elinor West
Gayle Young
Georgia Hughes
Greg West
Heather Kroesen
Helen Whitmore
Ian Richardson
Isabella McAusland
Jenni Carr
Jennifer Bourke
Jennifer Brooks
Jennifer Haimi
Jennifer Marxen
Jenny Jamieson
Jillian Liefting
John Pugh
Karen Gregory
Karen Scanlan

•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Kathy Strachan
Katrina Robson
Leigh Barr
Len Dowling
Lurleen Ramm
Lyn Ogle
Lyn McCann
Lynne Lewis
Marcia Bonney
Margaret Moon
Margaret Stolberg
Marilyn Irwin
Mary Whyte
Nerida White
Nida Channell
Nyomi Silver
Pam Lawry
Patrice McFadzen
Pauline Arvidson
Pauline Dahl
Phillipe Kurandy
Rhonda Steen
Robyn Kirkpatrick
Ron Steen
Ross Maudsley
Roy Nicholson
Sharron Thomson
Stacey Tabet
Suzie McLean
Tanya Coles
Teresa Briggs
Vicki Gear
Wayne Zollner

With the changing community environment in the
Gladstone Region we have seen an increase in the
target demographic moving to the region (direct
result of very low rents). While we had already
increased the profile of the Communities for
Children program in the 2016/2017 financial year
resulting in high registration and attendance rates
to programs, this increase in population has seen
the programs completely booked out with waiting
lists (sometimes with sufficient numbers for an
immediate additional program).
We are extremely happy to report that the program
information is reaching the Aboriginal and Torres
Strait Island and Culturally and Linguistically Diverse
(CALD) communities through both CfC promotion
and partnerships with organisations who work
directly with these communities.
Local demographics estimate the Aboriginal and
Torres Strait Islander community at 4.1%, however
we are currently reaching almost three times this
with 11% of participants identifying as Aboriginal
and/or Torres Strait Islander (excluding the
Play2Learn Program).
Local demographics estimate the CALD community
at 14.5%. Of the 248 people who provided sufficient
data to identify their country of birth, 178 of those
were born in Australia. This indicates the CALD client
base is approximately 28.2%.
Program Data
Clients
Programs
Program sessions
Total attendance

2016/2017
453
12
124
2,389

2017/2018
1,161
35
182
3,440

Percentage Increase
156%
192%
47%
44%

NETWORKING AND EVENTS
Throughout 2017/2018, GAPDL held many events to promote tourism, member’s businesses
and reaffirm the commitment to our members and the Gladstone Region community.
Feast on East Markets

Cruise Ambassador Training Day | 24 April 2018

The Feast on East Markets is a vibrant community
event, with market stalls, live entertainment,
children’s activities, food, and a nationally acclaimed
welcome program. With an average of 75 locally
sourced market and food stalls, the Feast on East
Markets prides itself on showcasing the best of the
Gladstone region.

The training day was provided to current and new
ambassadors, to ensure all were ready to provide
the best possible welcome to our cruising visitors.
The successful event increased trained ambassador
numbers to 127.

The 4 Feast on East Markets in 2017/2018 were
exclusively held in conjunction with cruise ship
arrivals in Gladstone. In 2017/2018, sales at the
Feast on East Markets has resulted in almost $1
million dollars spending from cruise passengers and
locals.
Annual General Meeting | 26 October 2017
The event was held at the Oaks Grand Hotel to
accommodate the formalities of an AGM in a voting
year. GAPDL welcomed new board members: Jeff
Moodie, Peter Friel and Kahn Goodluck (Council
Representative).
Members and Mates Golf Day | 13 October 2017
The annual Golf Day raised valuable funds for our
beneficiary; the RSPCA Gladstone. Players were
treated to games and fun throughout the course,
making it one of the most enjoyable events on the
GAPDL calendar.
Meet the Candidates | 13 November, 16 November
and 20 November 2017

Quoin Island Turtle Awareness Trip | 12 May 2018
GAPDL in conjunction with Quoin Island Retreat,
opened the Turtle Rehabilitation Centre for the first
time to the community. The day consisted of 1 hour
tours of the rehabilitation centre, time by the pool
and exploring the island.
National Volunteer Week BBQ | 15 May 2018
GAPDL organised a BBQ for our valued Volunteer
Ambassadors to express our thanks for their
contribution. The event was well received from all
attendees.
Business Networking Breakfast | 12 June 2018
The update on the Cruise Industry in Gladstone,
attracted 55 guests to the event. Guests were
captivated and inspired by guest speakers, Julie
O’Brien and Leo Zussino, whilst enjoying a hot
plated breakfast.
In addition to the many events in GAPDL’s
2017/2018 events calendar, GAPDL event staff also
assisted with other organisations for community
events.

A Meet the Candidates evening was organised for
the three electorates within the Gladstone Region.
This event provided the community an opportunity
to hear from the candidates and network.

•

GECC’s Christmas Street Party | 3 December
2017

•

Queens Baton Relay | 24 March 2018

Gladstone Region Guide Launch | 1 February 2018

•

Titans VS Manly NRL Game | 8 April 2018

The event was held to officially launch the
Gladstone Region Guide to members and guests.
Tapas and drinks were enjoyed, whilst receiving a
tourism update on the region.

CRUISE INDUSTRY
In 2017/2018 GAPDL continued to work with P&O & Carnival Cruises, Gladstone Regional
Council and Gladstone Ports Corporation, to welcome 4 cruise ships to Gladstone. These
ships brought with them over 10,000 passengers and crew to the Gladstone Region. Each
cruise ship is docked for an average of 9 hours in Gladstone, with passenger spend around
$100 per person within the region.
CRUISE DATES
•
•
•
•

Monday 31 July 2017 | Pacific Jewel
Tuesday 22 August 2017 | Pacific Explorer
Saturday 23 December 2017 | Pacific Jewel
Friday 22 June 2018 | Carnival Spirit

For each cruise arrival, Cruise Ambassadors
welcomed the 2,500+ passengers and crew into the
Gladstone Region and the Feast on East Markets, at
the East Shores Precinct. Cruise Ambassadors are
trained and wear exclusive ‘turtle shirts’ for their
role in welcoming cruise passengers to Gladstone.
Along with the many Cruise Ambassadors that
are part of the Cruise Welcome Program, Tannum
High’s EBITS students and Chanel College’s
Tourism students have also been trained as Cruise
Ambassadors, attending cruise ship arrivals as part
of the tourism subject for their school.

CRUISE AMBASSADORS
The role of the Cruise Ambassador is to:
•
•
•
•
•
•
•

Meet and greet - both cruise passengers and
locals
Offer information - including maps, brochures,
Gladstone bags and local newspapers
Staff the mobile information van (IVAN)
Provide courtesy umbrellas for shade or rain
Offer assistance for customers with mobility
issues
Direct cruise passengers and locals within the
Feast on East Markets and the region
Board shuttle buses to offer local knowledge to
cruise ambassadors

List of Cruise Ambassadors:
Aeryn Clark
Alison Kelly
Allan Rowe
Andy Forsyth
Angelique Brien
Anna Turetschek
Anne Grenfell
Bev Fellows
Bev Gage
Brenda Smith
Caitlin Lee - Spencer
Candi Di Bartolo
Carol Keech
Christine Hobbs
Chris Hodgson
Colleen Dillon
Dongyan Zhong
Elinor West
Gayle Young
Greg West
Heather Kroesen
Helen Whitmore
Ingela Warwick
Irene Currell
Isabella McAusland
Jennifer Bourke
Jennifer Haimi
Jo-Ann Outtram
John Allison
John Whitten
Kathy Hooper
Kathy Strachan
Katie Luxford-Mitchell
Katrina Robson
Katrina Maynard
Karen Windress
Kym Purcell
Leanne Patrick

Len Dowling
Linda Hirsch
Lisa Austin
Lorraine De Roode
Lorna McGrath
Lurleen Ramm
Lyn McCann
Maureen Flaherty
Marilyn Irwin
Merryl Wilson
Maxine Brushe
Michelle Rose
Monica Blomfield
Nerida White
Nida Channell
Nigel Wilkinson
Patrice McFadzen
Patricia Stratton
Pauline Bambling
Raymond Hill
Rebecca Long
Peter Davison
Robert Dunnett
Rod West
Rebecca Clark
Rhonda Denney
Ross Maudsley
Shane Brodie
Susan O’Flanagan
Tonita Williams
Trina Fitzsimmons
Terrence Freyling
Terri Stafford
Vivien Maunders
Viv Norman
Warrick Spencer

EBITS STUDENTS
Alora-Danon Malo
Bailey Rowe
Brodie Wells
Carla Kingston
Charlize Plumbe
Cooper Newitt
Elizabeth English
Ella Humberstone
Ellen Orton
Emily Hall
Emily McKenzie
Johan Botes
Kaitlyn Jackson
Kaysha McMichael
Kiara Dominquez
Kleo Brilliant
Kristy Smith
Lara Downey
Lethen Parkes
Louise Watson
Madison Lester
McKinley Pope
Natalia Lee
Rebecca Pellow
Rhiannon Law
Samaya Dodd
Sarah Wise

Shakiah Diehm
Shannon Roles
Shenie
Siobhan Gosley
Susan Flanagan
Taya Phelps
Veronica Meen
William Middleton
CHANEL COLLEGE
STUDENTS
Abbie Kerr
Ainsley Graham
Alisha Verner
Angus Chandler
Caroline MacGregor
Jaiden Kennedy
Jakob Granzien
Jess Buenen
Joseph Vale
Keely Turner
Kieran Vanduin
Lauren Dredge
Lucy Vaiente
Matt Sturt
Morgan Shaw
Oliver Harrington
Trinity Barber

FINANCIAL REPORT

Short term objectives

Gladstone Area Promotion and Development Limited
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Long term objectives
The Company’s long term objectives are to:
• Promote the Gladstone Region as the “Region of Choice” for environmentally responsible business and
industry,
• Market and develop the Gladstone Region as a preferred tourism, investment and lifestyle destination.
• Foster community acceptance of responsible industry and development.
• Encourage and foster new sustainable business and industry investment for the Gladstone Region.
• Identify and facilitate strategies that will grow existing regional business.

DIRECTOR’S REPORT
Your directors present this report on the company for the financial year ended 30 June 2018.
General information
Gladstone Area Promotion & Development Ltd (GAPDL) promotes and markets the Gladstone Region
through a wide range of marketing strategies. Information services are provided through three visitor
information centres in Gladstone, Miriam Vale and Agnes Water as well as a mobile information service.
GAPDL also operates GAPDL Communities for Children which is part of a support program that provides
prevention and early intervention programs to families with children up to 12 years.
Directors
The names of each person who has been a director during the year and to the date of this report are:
Zimmerlie, Lesley
Skinner, Sarah

Spearing, Mark
English, Ron

Winsor, Rowen

Moodie, Jeffrey
Appointed 26/10/17

Jordison, Brent
Staines, Alex
Ceased 26/10/17
Goodluck, Kahn
Appointed 07/11/17

The Company’s short term objectives are to:
• Lead and actively drive tourism development through various strategies including the implementation
of the Gladstone Region Destination Tourism Plan.
• Increase awareness of Southern Great Barrier Reef in partnership with other Central Queensland based
Regional Tourism Organisations and State Government.
• Engage in activities that support the development of the domestic cruise liner industry for the
Gladstone Region including the establishment of a local Cruise Liner Focus Group.
• Facilitate and coordinate the Feast on East Markets that coincide with the Cruise ships.
• Increase families and community understanding of and commitment to learning in the early years
through enabling services that foster and build connections between adult services and children’s
services.

Purcell, Terry
O’Grady, Desley
Ceased 07/11/17
Fort, Colin
Appointed 01/06/18

Friel, Peter
Appointed 26/10/17
Ceased 17/05/18
Directors have been in office since the start of the financial year to the date of this report unless otherwise
stated.
Principal activities
The principal activity of Gladstone Area Promotion & Development Ltd during the financial year was
Promotion and Marketing, Regional Communities for Children Program and Regional Visitor Information
Centre Services in the Gladstone Region Shire.

Strategy for achieving the objectives
To achieve these objectives, the Company has adopted the following strategies:
• Promote and markets the Gladstone Region, utilising a wide range of marketing strategies implemented
through effective use of print, broadcast and social media channels.
• Develop and distributes a range of marketing collateral.
• Operate accredited Visitor Information Centre’s including a mobile information service across the
Gladstone Region.
• Support where appropriate, investment growth and attraction opportunities in regional and economic
development including playing host to State, National and International Trade and Investment
Delegations.
• Through Communities for Children, provides prevention and early intervention programs to families
with children up to 12 years.
• Develop and maintain effective partnerships with Gladstone Region business, industry, rural, tourism
and community government stakeholders.
How principal activities assisted in achieving the objectives
The principal activities assisted the Company in achieving its objectives by:
Demonstrating strategic direction in the company’s corporate objective to proactively advance the
Gladstone Region through the promotion and development of business, industry and tourism for the
benefit of members and the community.

Performance measures
The following measures are used within the Company to monitor performance:
• Monthly reporting against agreed KPls with key funding partners.
• Quarterly service level partnership reviews with key stakeholders.
• Monthly reporting to the Company Board of Directors (encompassing of finance and operational
activities).
• 6 monthly reviews of performance against the company’s strategic and business plan.
• Annual staff performance reviews.
• Review of company’s membership growth.
Members guarantee
Gladstone Area Promotion & Development Ltd is a company limited by guarantee. In the event of, and
for the purpose of winding up of the company, the amount capable of being called up from each member
and any person or association who ceased to be a member in the year prior to the winding up, is limited
to $2 for members that are corporations and $2 for all other members, subject to the provisions of the
company’s constitution.

GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
ABN: 67 010 613 831
AUDITOR’S INDEPENDENCE DECLARATION UNDER 307C OF THE CORPORATIONS ACT 2001 TO THE
DIRECTORS OF GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
I declare that, to the best of my knowledge and belief, during the year ended 30 June 2018 there have
been:
(i)
no contraventions of the auditor independence requirements as set out in the Corporations Act 		
2001 in relation to the audit; and
(ii)

no contravention of any application code of professional conduct in relation to the audit.

Going Concern
Notwithstanding the deficiency in net assets, the financial report has been prepared on a going concern
basis as the directors have received a guarantee of continued financial support in the form of government
grants and the directors believe that such financial support will continue to be made available.
Auditor

Anthony Bryen & Co

A resolution was passed at the 2017 Annual General Meeting to appoint Anthony Colin Bryen of Anthony
Bryen & Co, as Auditor for 2018 & 2019.
Auditor’s independence declaration
A copy of the auditor’s independence declaration as required under section 307C of the Corporations Act
2001 is set out immediately after this directors’ report.
Signed by Director:

A C Bryen
Director
Dated at Brisbane this eighth day of October 2018

Dated this 8th day of October 2018

Anthony Bryen & Co Pty Ltd
ABN 37 163 461 550
PO Box 565 Albany Creek Qld 4035
0418 159 051
anthonybryenandco@gmail.com
Liability limited by a scheme approved under Professional Standards Legislation

GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
ABN: 67 010 613 831

GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
ABN: 67 010 613 831

STATEMENT OF PROFIT OR LOSS AND OTHER COMPREHENSIVE INCOME
FOR THE YEAR ENDING 30 JUNE 2018

STATEMENT OF FINANCIAL POSTION
AS AT 30 JUNE 2018

Revenues from grants and ordinary activities
Cost of Sales
Employee benefits expense
Depreciation and amortisation expenses
Other expenses from ordinary activities
Surplus/(deficit) before income tax
Income tax expense
Surplus/(deficit) after income tax expense for the
year attributable to the members of Gladstone
Area Promotion and Development Limited
Other comprehensive income for the year, net of
tax
Total comprehensive income for the year attributable to the members of Gladstone Area Promotion and Development Limited

Note
3
4

5

2018
$
1,838,938
70,191
652,988
15,481
1,065,154

2017
$
1,945,073
77,327
658,261
17,547
1,100,770

35,124

91,168

-

-

35,124

91,168

-

-

2018
$

2017
$

6
7

172,153
60,835
232,988

131,697
75,622
207,319

8

48,824
48,824
48,824
281,812

64,508
64,508
64,508
271,827

9
10
11

219,237
38,388
257,625

189,561
61,659
31,544
282,764

257,625

282,764

NET ASSETS

24,187

(10,937)

EQUITY
Retained surplus

24,187

(10,937)

TOTAL EQUITY

24,187

(10,937)

Note
CURRENT ASSETS
Cash and cash equivalents
Trade Debtors, other receivables and Stock
TOTAL CURRENT ASSETS
NON-CURRENT ASSETS
Property, plant and equipment
TOTAL NON-CURRENT ASSETS
TOTAL ASSETS
CURRENT LIABILITIES
Trade and other payables
Financial liabilities
Employee benefits
TOTAL CURRENT LIABILITIES
TOTAL LIABILITIES

35,124

91,168

GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
ABN: 67 010 613 831
STATEMENT OF CHANGES IN EQUITY
FOR THE YEAR ENDING 30 JUNE 2018

Balance at 1 JULY 2016
Surplus/(Deficit) for the period
Balance at 30 JUNE 2017
Surplus/(Deficit) for the period
Balance at 30 JUNE 2018

Retained
Surplus/(Deficit)
$
(102,105)
91,168
(10,937)
35,124
24,187

GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
ABN: 67 010 613 831

GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
ABN: 67 010 613 831

STATEMENT OF CASH FLOWS
FOR THE YEAR ENDING 30 JUNE 2018

NOTES TO THE FINANCIAL STATEMENTS
FOR THE YEAR ENDING 30 JUNE 2018

Note
CASH FLOWS FROM OPERATING ACTIVITIES
Receipts from members, grants and subsides
Payments to suppliers and employees
Interest received
Net cash provided by (used in) operating activities

19(b)

2018
$

2017
$

1,891,843
(1,853,453)
2,066

2,035,227
(1,981,533)
2,705

40,456

56,399

CASH FLOWS FROM INVESTING ACTIVITIES
Payments for property, plant and equipment

-

(32,634)

Net cash provided by (used in) investing activities

-

(32,634)

CASHFLOWS FROM FINANCING ACTIVITIES

-

-

Net cash provided by (used in) financing activities

-

-

40,456

23,765

131,697

107,932

172,153

131,697

Net increase (decrease) in cash held
Cash at beginning of period
Cash and cash equivalents at the end of the
financial year

19(a)

1. Significant Accounting Policies
The principal accounting policies adopted in the preparation of the financial statements are set out below.
These policies have been consistently applied to all the years presented, unless otherwise stated.
New, revised or amending Accounting Standards and Interpretations adopted
The company has adopted all of the new, revised or amending Accounting Standards and Interpretations
issued by the Australian Accounting Standards Board (‘AASB’) that are mandatory for the current reporting
period.
Any new, revised or amending Accounting Standards or Interpretations that are not yet mandatory have
not been early adopted.
Basis of Preparation
In the directors’ opinion, the company is not a reporting entity because there are no users dependent on
general purpose financial statements.
These are special purpose financial statements that have been prepared for the purposed of complying
with the Corporations Act 2001 requirements to prepare and distribute financial statements to the
members of Gladstone Area Promotion and Development Limited. The directors have determined that the
accounting policies adopted are appropriate to meet the needs of members of Gladstone Area Promotion
and Development Limited.
These financial statements have been prepared in accordance with the recognition and measurement
requirements specified by the Australian Accounting Standards and Interpretations issued by the Australian
Accounting Standards Board (‘AASB’) and the disclosure requirements of AASB 101 ‘Presentation of
Financial Statements’, AASB 107 ‘Statement of Cash Flows’, AASB 108 ‘Accounting Policies, Changes in
Accounting Estimates and Errors’, AASB 1048 ‘Interpretation of Standards’ and AASB 1054 ‘Australian
Additional Disclosure’, as appropriate for not-for-profit oriented entities.
Historical cost convention
The financial statements have been prepared under the historical cost convention.
Critical accounting estimates
The preparation of the financial statements requires the use of certain critical accounting estimates. It
also requires management to exercise its judgement in the process of applying the company’s accounting
policies. The areas Involving a higher degree of judgement or complexity, or areas where assumptions and
estimates are significant to the financial statements, are disclosed in note 2.
Revenue
Revenue is recognised when it is probable that the economic benefit will flow to the company and the
revenue can be reliably measured. Revenue is measured at the fair value of the consideration received or
receivable.
Revenue from membership fees is recognised as revenue when received. All revenue is stated net of the
amount of goods and services tax (GST).
Non-reciprocal grant revenue is recognised in the statement of comprehensive income when the entity
obtains control of the grant and it is probable that the economic benefits gained from the grant will flow to
the entity and the amount of the grant can be measured reliably.

GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
ABN: 67 010 613 831

GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
ABN: 67 010 613 831

NOTES TO THE FINANCIAL STATEMENTS
FOR THE YEAR ENDING 30 JUNE 2018

NOTES TO THE FINANCIAL STATEMENTS
FOR THE YEAR ENDING 30 JUNE 2018

If conditions are attached to the grant which must be satisfied before it is eligible to receive the
contribution, the recognition of the grant as revenue will be deferred until those conditions are satisfied.
When grant revenue is received whereby the entity incurs an obligation to deliver economic value directly
back to the contributor, this is considered a reciprocal transaction and the grant revenue is recognised
in the statement of financial position in reserves until the service has been delivered to the contributor,
otherwise the grant is recognised as income on receipt.
Income Tax
On 14 March 1989, the company was granted exemption from Income Tax under Section 50-40 of the
Income Tax Assessment Act, 1997 as amended.

Impairment of non-financial assets
Non-financial assets are reviewed for impairment whenever events or changes in circumstances indicate
that the carrying amount may not be recoverable. An impairment loss is recognised for the amount by
which the asset’s carrying amount exceeds its recoverable amount.
Recoverable amount is the higher of an asset’s fair value less costs of disposal and value-in-use. The valuein-use is the present value of the estimated future cash flows relating to the asset using a pre-tax discount
rate specific to the asset or cash-generating unit to which the asset belongs. Assets that do not have
independent cash flows are grouped together to form a cash-generating unit.

Current and non-current classification
Assets and liabilities are presented in the statement of financial position based on current and non-current
classification.

Trade and other payables
These amounts represent liabilities for goods and services provided to the company prior to the end of the
financial year and which are unpaid. Due to their short-term nature they are measured at amortised cost
and are not discounted. The amounts are unsecured and are usually paid within 30 days of recognition.

An asset is classified as current when: it is either expected to be realised or intended to be sold or
consumed in the company’s normal operating cycle; it is held primarily for the purpose of trading; it is
expected to be realised within 12 months after the reporting period; or the asset is cash or cash equivalent
unless restricted from being exchanged or used to settle a liability for at least 12 months after the reporting
period. All other assets are classified as non-current.

Employee benefits
Short-term employee benefits
Liabilities for wages and salaries, including non-monetary benefits, annual leave and long service leave
expected to be settled wholly within 12 months of the reporting date are measured at the amounts
expected to be paid when the liabilities are settled.

A liability is classified as current when: it is either expected to be settled in the company’s normal operating
cycle; it is held primarily for the purpose of trading; it is due to be settled within 12 months after the
reporting period; or there is no unconditional right to defer the settlement of the liability for at least 12
months after the reporting period. All other liabilities are classified as non-current.

Goods and Services Tax (GST)
Revenues, expenses and assets are recognised net of the amount of GST, except where the amount of GST
is not recoverable from the Australian Taxation Office. In these circumstances the GST is recognised as part
of the cost of the acquisition of the asset or as part of an item of expense. Receivables and payables in the
balance sheet are shown inclusive of GST.

Cash and Cash Equivalents
Cash and cash equivalents include cash on hand, deposits held at call with banks, other short term highly
liquid investments with original maturities of three months or less, and bank overdrafts.
Trade and other Receivables
Other receivables are recognised at amortised cost, less any provision for impairment
Inventories
Costs of purchased inventory are determined after deducting rebates and discounts received or receivable.
Property, Plant and Equipment
Plant and equipment is stated at historical cost less accumulated depreciation and impairment. Historical
cost includes expenditure that is directly attributable to the acquisition of the items.
Depreciation is calculated on a straight-line basis to write off the net cost of each item of property, plant
and equipment over their expected useful lives as follows:
Furniture, Fixtures and Fittings		
Computer Equipment				
Regional Signage 				
Motor Vehicles				
Plant and Equipment				

5 years
4 years
8 years
8 years
10 years

The residual values, useful lives and depreciation methods are reviewed, and adjusted if appropriate, at
each reporting date.
An item of property, plant and equipment is derecognised upon disposal or when there is no future
economic benefit to the company. Gains and losses between the carrying amount and the disposal
proceeds are taken to profit or loss.

Cash flows are presented in the Cashflow Statement on a gross basis, except for the GST component of
investing and financing activities, which are disclosed as operating cash flows.
Comparative Figures
Where required by Accounting Standards comparative figures have been adjusted to conform with changes
in presentation for the current financial year.
When the company applies an accounting policy retrospectively, makes a retrospective restatement or
reclassifies items in its financial statements, a statement of financial position as at the beginning of the
earliest comparative period must be disclosed.
New Accounting Standards and Interpretations not yet mandatory or early adopted
Australian Accounting Standards and Interpretations that have recently been issued or amended but are
not yet mandatory, have not been early adopted by the company for the annual reporting period ended 30
June 2018. The company has not yet assessed the impact of these new or amended Accounting Standards
and Interpretations.

GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
ABN: 67 010 613 831
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NOTES TO THE FINANCIAL STATEMENTS
FOR THE YEAR ENDING 30 JUNE 2018

2. Critical accounting judgements, estimates and assumptions

4. Cost of Sales and Services Provided

The preparation of the financial statements requires management to make judgements, estimates and
assumptions that affect the reported amounts in the financial statements. Management continually
evaluates its judgements and estimates in relation to assets, liabilities, contingent liabilities, revenue and
expenses. Management bases its judgements, estimates and assumptions on historical experience and
on other various factors, including expectations of future events, management believes to be reasonable
under the circumstances. The resulting accounting judgements and estimates will seldom equal the related
actual results. The judgements, estimates and assumptions that have a significant risk of causing a material
adjustment to the carrying amounts of assets and liabilities (refer to the respective notes) within the next
financial year are discussed below.
Estimation of useful lives of assets
The company determines the estimated useful lives and related depreciation and amortisation charges for
its property, plant and equipment and finite life intangible assets. The useful lives could change significantly
as a result of technical innovations or some other event. The depreciation and amortisation charge will
increase where the useful lives are less than previously estimated lives, or technically obsolete or nonstrategic assets that have been abandoned or sold will be written off or written down.
Employee benefits provision
As discussed in note 1 , the liability for employee benefits expected to be settled more than 12 months
from the reporting date are recognised and measured at the present value of the estimated future cash
flows to be made in respect of all employees at the reporting date. In determining the present value of the
liability, estimates of attrition rates and pay increases through promotion and inflation have been taken into
account.
3. Revenue
Operating activities
Members Fees
Non Members Grants and Subsidies
In-kind Service Income
Sales
Other Income - Events, Ticket Sales & Incentives

2018
$

2017
$

153,454
1,373,392
82,268
160,482

233,918
1,324,700
47,328
134,342

69,342

204,731

1,838,938

1,945,073

Opening Stock
Product Purchases
Less Closing Stock

2018
$
27,333
66,328
(23,470)
70,191

2017
$
33,400
71,260
(27,333)
77,327

6,844

(1,335)

15,481
12,426
68,724

17,547
12,160
66,673

172,153

131,679

172,153

131,679

27,854
6,599
-

30,850
2,519
-

-

1,796

2,912

13,124

23,470

27,333

60,835

75,622

5. Surplus/(deficit) from Ordinary Activities
Surplus/(deficit) from ordinary activities before
income tax expenses has been determined for:
(a) Provisions movement:
Annual Leave
(b) Expenses:
Depreciation
Annual audit
Rental on Operating Leases
6. Cash and Cash Equivalents
Cash at Bank and on Hand

7. Trade Debtors, Other Receivables and Stock
CURRENT
Trade Debtors
Prepayments
Income Accrual
In-kind Not Yet Redeemed
GST Refund Due
Stock on Hand

GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
ABN: 67 010 613 831

GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
ABN: 67 010 613 831
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NOTES TO THE FINANCIAL STATEMENTS
FOR THE YEAR ENDING 30 JUNE 2018

8. Property, Plant and Equipment

2018
$

Furniture, Fixtures and Fittings
Furniture, Fixtures and Fittings - at cost
Less: Accumulated Depreciation
Computer Equipment - at cost
Less: Accumulated Depreciation
Regional Signage - at Cost
Less: Accumulated Depreciation
Motor Vehicles
Motor Vehicles - at Cost
Less: Accumulated Depreciation
Total Motor Vehicles
Plant and Equipment
Plant & Equipment - at Cost
Less: Accumulated Depreciation
Total Plant & Equipment
Total Property Plant & Equipment

2017
$

22,028
(9,918)
12,110

22,028
(7,639)
14,389

52,645
(42,979)
9,666
4,058
(2,975)
1,083

57,688
(42,508)
15,180
4,058
(2,614)
1,444

38,543
(28,511)
10,032

38,543
(25,598)
12,945

42,978
(27,045)
15,933
48,824

44,380
(23,830)
20,550
64,508

Reconciliations
Reconciliations of the written down values at the beginning and end of the current and previous financial
year are set out below:
Furn, Fix &
Fittings
Balance at 1 July
2016

6,209

Computer
Equipment
14,933

Region
Signage
1,924

Motor
Vehicles
16,704

Plant &
Equipment
9,652

Total
49,422

Additions
Disposals
Depreciation expense

10,614
(424)
(2,009)

7,364
(302)
(6,814)

(481)

(3,758)

17,194
(1,812)
(4,484)

35,172
(2,538)
(17,546)

Balance at 30 June
2017

14,389

15,180

1,444

12,945

20,550

64,508

Additions
Disposals
Depreciation expense

(2,279)

(44)
(5,470)

(361)

(2,913)

(159)
(4,458)

(203)
(15,481)

Balance at 30 June
2018

12,110

9,666

1,083

10,032

15,933

48,824

9. Trade and Other Payables
CURRENT
Trade Creditors
Accrued Expenses
PAYGW Payable
Superannuation Payables
Other Creditors
10. Other Financial Liabilities
Unearned Income
11. Employee Benefits
Annual Leave Provision

2018
$

2017
$

65,700
122,008
9,156
4,281
18,091
219,236

127,019
33,611
13,445
4,756
10,730
189,561

-

61,659
61,659

38,388
38,388

31,544
31,544

Based on past experience, the company does not expect the full amount accrued for annual leave to be
settled within the next 12 months. However, the full amount must be classified as current liabilities since
the company does not have an unconditional right to defer the settlement of any amount in the event
employees wish to use their leave entitlement.
2018
$

2017
$

12. Members’ Guarantee
The entity is incorporated under the Corporations Act 2001 and is a company limited by guarantee. If the
company is wound up, the constitution states that each member is required to contribute a maximum of $2
each towards meeting any outstandings and obligations of the company.
13. Remuneration of Auditors
Remuneration of the auditor of the parent entity,
Anthony Bryen & Co Pty Ltd for:
- Auditing of financial statements					

12,426

12,160

14. Contra Membership
Various persons and businesses provide goods and services to the company at no charge. In return, these
persons and businesses are provided with contra membership. It is not possible to quantify the value of
these goods and services and accordingly no value is recorded in these financial statements.
15. Entity Details
The registered office and principal place of business of the company is:
Gladstone Area Promotion and Development Limited
Bryan Jordan Drive
Gladstone QLD 4680

GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
ABN: 67 010 613 831
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DIRECTORS’ DECLARATION

16. Contingencies
In the opinion of the Directors, the Company did not have any contingencies at 30 June 2018 and 30 June
2017.

In the directors’ opinion:
•

the company is not a reporting entity because there are no users dependent on general purpose
financial statements. Accordingly, as described in note 1 to the financial statements, the attached
special purpose financial statements have been prepared for the purposes of complying with the
Corporations Act 2001 requirements to prepare and distribute financial statements to the members of
Gladstone Area Promotion and Development Limited.

•

the attached financial statements and notes give a true and fair view of the company’s financial position
as at 30 June 2018 and of its performance for the financial year ended on that date; and

•

there are reasonable grounds to believe that the company will be able to pay its debts as and when
they become due and payable.

17. Commitments
The company had no commitments for expenditure as at 30 June 2018 and 30 June 2017.
18. Events After the Reporting Period
No matter of circumstance has arisen since 30 June 2018 that has significantly affected, or may significantly
affect the company’s operations, the results of those operations, or the company’s state of affairs in future
financial years.
2018
2017
$
$
19. Reconciliation of Surplus After Income Tax to
Net Cash from Operating Activities
(a) Reconciliation of cash

Signed in accordance with a resolution of directors made pursuant to section 295(5)(a) of the Corporations
Act 2001.

Cash at the end of the financial year as shown in
the statement of Cash Flows is reconciled to the
related items in the Statement of Financial
Position as follows:
Cash at Bank and in Hand

On behalf of the directors
Director
172,153
172,153

131,697
131,697

Net current year surplus/(deficit)

35,124

91,168

Non-cash flows in surplus/(deficit) from ordinary
activities:
Depreciation
Loss on Disposal of Assets

15,481
204

17,547
-

15,004
(4,080)
3,863
6,844
29,675
(61,659)
40,456

51,005
148
6,067
(1,334)
47,156
(155,358)
56,399

(b) Reconciliation of Cash Flow from Operations
with Net Current Year Surplus/(Deficit)

Changes in assets and liabilities, net of the effects
of purchase and disposal of subsidiaries:
Decrease/(Increase) in receivables
Decrease/(Increase) in prepayments
Decrease/(Increase) in stock
Increase/(Decrease) in provisions
Increase/(Decrease) in payables
Increase/(Decrease) in income in advance
Cash flows from operations

Treasurer
Dated this 8th day of October 2018

GLADSTONE AREA PROMOTION AND DEVELOPMENT LIMITED
ABN: 67 010 613 831
INDEPENDENT AUDITOR’S REPORT
TO THE MEMBERS OF GLADSTONE AREA PROMOTION
AND DEVELOPMENT LIMITED
Opinion
We have audited the financial report of Gladstone Area Promotion And Development Limited “the
Company”, which comprises the statement of financial position as at 30 June 2018, the statement of profit
or loss and other comprehensive income, statement of changes in equity and statement of cash flows for
the year then ended, and notes to the financial statements, including a summary of significant accounting
policies, and the directors’ declaration.
In our opinion, the accompanying financial report of Gladstone Area Promotion And Development Limited
is in accordance with the Corporations Act 2001, including:
•
•

giving a true and fair view of the company’s financial position as at 30 June 2018 and of its performance
for the year then ended; and
complying with Australian Accounting Standards to the extent described in Note 1, and the
Corporations Regulations 2001.

Basis for Opinion
We conducted our audit in accordance with Australian Auditing Standards. Our responsibilities under
those standards are further described in the Auditor’s Responsibilities for the Audit of the Financial Report
section of our report. We are independent of the Company in accordance with the ethical requirements
of the Accounting Professional and Ethical Standards Board’s APES 110 Code of Ethics for Professional
Accountants (the Code) that are relevant to our audit of the financial report in Australia. We have also
fulfilled our other ethical responsibilities in accordance with the Code.

Responsibilities of the Directors for the Financial Report
The directors of the company are responsible for the preparation of the financial report that gives a true
and fair view and have determined that the basis of preparation described in Note 1 to the financial report
is appropriate to meet the requirements of the Corporations Act 2001 and is appropriate to meet the needs
of the members. The directors’ responsibility also includes such internal control as the directors determine
is necessary to enable the preparation of a financial report that gives a true and fair view and is free from
material misstatement, whether due to fraud or error.
In preparing the financial report, the directors are responsible for assessing the Company’s ability to
continue as a going concern, disclosing, as applicable, matters relating to going concern and using the
going concern basis of accounting unless the directors either intend to liquidate the Company or to cease
operations, or have no realistic alternative but to do so.
Auditor’s Responsibilities for the Audit of the Financial Report
Our objectives are to obtain reasonable assurance about whether the financial report as a whole is free
from material misstatement, whether due to fraud or error, and to issue an auditor’s report that includes
our opinion. Reasonable assurance is a high level of assurance, but is not a guarantee that an audit
conducted in accordance with Australian Auditing Standards will always detect a material misstatement
when it exists. Misstatements can arise from fraud or error and are considered material if, individually or
in the aggregate, they could reasonably be expected to influence the economic decisions of users taken on
the basis of the financial report.
A further description of our responsibilities for the audit of the financial report is located at the Auditing
and Assurance Standards Board website at: http://www.auasb.gov.au/Home.aspx.
This description forms part of our auditor’s report.

We confirm that the independence declaration required by the Corporations Act 2001, which has been
given to the directors of the Company, would be in the same terms if given to the directors as at the time of
this auditor’s report.
We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our
opinion.
Emphasis of Matter - Basis of Accounting

Anthony Bryen & Co

We draw attention to Note 1 to the financial report, which describes the basis of accounting. The financial
report has been prepared for the purpose of fulfilling the directors’ financial reporting responsibilities
under the Corporations Act 2001. As a result, the financial report may not be suitable for another purpose.
Our opinion is not modified in respect of this matter.
Anthony Bryen & Co Pty Ltd
ABN 37 163 461 550
PO Box 565 Albany Creek Qld 4035
0418 159 051
anthonybryenandco@gmail.com
Liability limited by a scheme approved under Professional Standards Legislation

A C Bryen
Partner
Dated at Brisbane this eighth day of October 2018
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